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Sofitel Luxemboura Le Grand Ducal

RE-INVENTING FRENCH ELEGANCE IN LUXURY HOTELS

Sofitel draws on the french tradition, combining the luxurious art de recevoir and noble hotellerie
savoir faire, to create unique luxury hotels in the world’s most attractive destinations, blending its
French origins with the very best of local cultures.

Sofitel believes that human relations are at the heart of luxury. Changing trends show that
tomorrow’s luxury will be based more on experience than material possession. Sophisticated
travelers will search for even more unique sensations and pleasures, guided by their own needs and
desires. In the world of hotels, this luxury will mean delivering memorable moments. A chance for
guests to savor the intensity and texture of every passing instant. Relations are at the heart of this
vision, and it is here that the art de recevoir a la frangaise succeeds in interweaving the intangible

links between our senses and our emotions.

Sofitel's values are imbedded in a passion for excellence, in creating an essence of plaisir and a spirit
of openness.

Passion for excellence: our ambition and pleasure is to constantly strive for one more step towards
perfection, to excel in what we do and always be able to push ourselves a little further.

Essence of plaisir: to create a harmonious balance between the pleasure of feeling at home, and the

exquisite feeling of being elsewhere.

Sprit of openness: in our eyes, difference is a source of wealth. We have a taste for cultural mix and

a thirst for everything new.



Sofitel Wanda Beiiina

L’ART DE RECEVOIR AT SOFITEL

Six fundamental dimensions make up I'Art de Recevoir at Sofitel:

Create an ambiance of well-being and sensorialité: at Sofitel, senses are opened wide through
creative French chill out music; lighting monitored by day mood; and floral decoration combining
nature and sophistication, intertwined in a harmony of sheer simplicity.

Personalized service: Sofitel forges a privileged bond between its staff of devoted service
professionals and its cosmopolitan guests who can enjoy services such as: a pillow menu; the MyBed
turndown experience; and a butler to unpack bags in the executive suites.

French mise en scene with the best of local culture: this is the bridge that closes the gap between
worlds linking places and people. The French touch is expressed in the greetings, through the
French designer uniforms for hotel staff, in the display of iconic French objects, in the art and design,
and can be found through objects and luxury brand toiletries in guests’ rooms.

French rituals for food & wine: French cuisine in itself is an art cultivated and perfected throughout
centuries, and is synonymous with the French art de vivre. Guests are invited to a delectable feast of
the senses. The emotions evoked by a basket of freshly baked bread, savoring this and the best
breakfast pastries in town, the elegantly mannered cheese ritual, and the wine experience.

Designed technology to uplift experience: high tech wizardry awakens the senses; each room is
equipped with the most up to date technology.

Places where life is magnifique: Sofitel brings guests the best bars in town, and organizes French
related events such as celebrating the French national holiday Bastille Day in the four corners of the
orld.

SOFITEL HOTEL KEY ELEMENTS

There is not one Sofitel hotel alike in the world. Each of one of them possesses its very own
personality, showcasing the uniqueness of its cultural and historical heritage, region, city or
neighborhoods. They are all bound together by the thread of French spirit, revealed through an
elegant décor and an attention to detail.

Stylish facades invite guests to enter the portal of iconic lobbies into a universe distinct in French
inspired style and luxury, an all encompassing experience that appeals to all their senses, a genuine
haven of peace, a soothing experience of well being beyond their wildest expectations.

Sofitel well-being bedrooms are made up of a bathroom or salle de bien, a sleeping area with
MYBED, and a lounge. The rooms are designed to be home from home for travelers, offering a
luxurious experience of comfort, an oasis of freedom and a peaceful haven.

Sleep is both a universal and a deeply personal matter. Sofitel's MYBED concept, an all feather bed
and extra light down duvet, invites the traveler to a sleeping experience they will never forget; a unity
of elements designed to provide the most unforgettable sleeping sensation.



A NEW ADVERTISING CAMPAIGN

LIFE IS MAGNIFIQUE BY SOFITEL

The new Sofitel advertising campaign has been unveiled this summer with teasers in French key
media, the first step of the repositioning. Through 4 visuals, 4 strong values for Sofitel, portrayed by

the photographer Tim Walker, Sofitel reinvents the luxury of pleasure, the pleasure of luxury...
Magnifique
@ When we speak of a 'room' this by no means concerns a functional parallelepiped, but a space that is

admirably designed for comfort, intimacy and hedonism.
My Bed denotes the art of sleeping on a cloud thanks to a supplementary mattress. It is essential and
luxury is only a small detail!

Another expression of this flawless attention to the desires of a clientele that is now more and more
demanding is The Wellness Room (La Salle de Bien). It is much more than a play on words or a
simple bathroom: Wellness Room as in well-being; Wellness Room as in offering yourself some well-
being. In an uncluttered decor equipped with the most sophisticated technologies, the most
captivating and refined beauty products abound for intimate and pleasure pauses...

e The first impression on entering a hotel is a determining factor; in these exceptional hotels the
Sife is

Magnifique munificence of the decoration does not exclude the warmth and delicateness of a personalized
@ welcome. Sofitel has a unique way of combining the spirit of the town, the country's culture and the
legend of the location in each hotel lobby. Life is Magnifique is the idea of a certain kind of openness

to the ‘Other’ and of a connection...
Finally, it would be impossible not to mention the dining and party rituals, examples of the French
style of living, a style that cannot be imitated which is the symbol of Life is Magnifique: grand wines,

gustatory discoveries, an extraordinary choice of dishes and deserts...

Life is Magnifique by Sofitel is a philosophy of re-enchanted hotel luxury!

TIM WALKER, DREAM WEAVER

o
Sifeis
Magnifique

@

To illustrate the Life is magnifique art of living the magical imagination of an esthete, an artist was
needed. The English photographer Tim Walker was the right man for the job. To summarize the work
of this former assistant of Richard Avedon who has become one of the stars of fashion photography
(Vogue, Harper's Bazaar, Comme des gargons, Vanity Fair), let us just say that he is a cross
between Lewis Carroll and Guy Bourdin: phantasmagorical decor, unconventional glamour portraits,
a proliferation of strange adorable animals, models presented in provocative or extraordinary
situations.

Tim Walker quite effortlessly adopted the Life is Magnifique philosophy through four visual images

without the use of any special effects: A candy-blooming tree evokes the art of serving the best of the

Escoffier gastronomical tradition in a playful, feminine, epicurean atmosphere.

The Wellness Room, a haven of well-being where you recharge your batteries and pamper yourself,
o is a spacious area between the sky and the earth; immaculate, marvelously, comfortable and

Magnifique

@

intimate.

The bedroom, the place of sensual delight and rest, is in a setting sprinkled with elegant design, a
flight of feathers, a dreamy mellowness...

And for a party of the senses, grand wines, Champagne, exceptional dishes, for a téte-a-téte in the
middle of nowhere, or a celebration among friends, Tim Walker has imagined a decor of crystal and

SOFITEL

light, porcelain and laughter, symbolizing magic, the art of welcoming and the Life is Magnifique spirit.
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Sofitel Luxemboura Le Grand Ducal

FOOD & BEVERAGE

THE PHILOSOPHY

ART OF GASTRONOMY

Sofitel turns the art of gastronomy into an essential component of its new positioning and art de
recevoir a la frangaise. At Sofitel, guests are invited to a delectable feast of the senses, where Food
& Beverage is fully part of the Sofitel experience. What inspires Sofitel in its food and beverage is the
movement between the past and the present, French inspired and drawing on the best of local
cultures.

There are just as many types of Sofitel cuisine as there are Sofitel hotels: some of the newest are at
the Sofitel Los Angeles where Chef Kerry Simon offers a contemporary and distinctly American
menu, and Latitude 16 and the Wakaba Bora Bora at the Sofitel Bora Bora Beach Resort which offer,
respectively, a blended menu of local, French and international cuisine. Whether Sofitel is reveling in
local produce or tempting its guests to visit far off culinary horizons, Sofitel always offers creative and
contemporary cuisine. Sofitel cuisine is continually reinventing itself to adapt to new tastes and
evolving trends. Four values drive Food & Beverage at Sofitel:

Quality, the quest for the best

Simplicity, the will to make the guest experience accessible and friendly

Authenticity, the use of the best local products

Connectivity, where the Sofitel experts transmit some of their expertise to guests and allow for
sharing savoir-faire as an integral part of the Food & Beverage experience

SOFITEL RITUALS FOR FOOD & WINE

Sofitel, the ambassador of French taste, knows better than anyone that food is a universal language.
Through a number of food rituals, Sofitel will introduce guests to a number of experiences, surprise
them and awaken their senses. These rituals will unleash emotion, create a link between Sofitel and

its guests — that of good taste.

The bread ritual: No meal is complete without it, and nothing is more symbolically French than the
Baguette. Every bakery basket at Sofitel will feature the best classic Baguette along with local
breads.

The breakfast ritual: Sofitel guests can enjoy croissants for breakfast. So symbolic of France,
although arguably not French in origin, croissants have developed over time with French flair and
have become more than the “cakey” pastry that started in Vienna in the mid-nineteenth century. In
each Sofitel, local breakfast specialities perfectly compliment this French tradition.

The patisserie ritual: A tray of Parisian Pastries is offered to each Sofitel guest after the main course.
It is believed that patisserie originated in Vienna with Marie Antoinette or in Poland, with Maria
Leszczynska. Whatever the case, it is the French who have made patisserie one of the world’'s
favorite sweet treats.

The wine ritual: Sofitel wine lists showcase French wines and the best of its host country. The Sofitel
Wentworth Sydney thus offers Australian and New Zealand wines alongside imported French wines.
In France, the French touch is about finding unknown wines from Petit Terroirs, which have in
themselves a story to tell.

The cheese ritual: All Sofitel restaurants except speciality ones have a cheese board with at least
three French cheeses and a choice of local items.



Sofitel Los Anaeles

INNOVATION & DESIGN

THE SOFITEL SIGNATURE

INNOVATION

Innovation is a priority for Sofitel whether it is anticipating long term space evolution, creating new
materials and technologies or taking into account the environment. Sofitel worked on the modularity
and flexibility of its rooms in a context of maximizing space and increasing open space. Sofitel
developed a unique well-being bedroom concept with an innovative layout:

A MYBED area, which represents 25% of total room area as the bed has become a fundamental part
of the overall experience and is no longer for sleeping only but becomes also a living area to work
and get connected;

A Bathroom or Salle de Bien, with a focus on bien-étre rather than purely hygiene, with a surface
representing 35% of the total room area.

A lounge area with a sofa and table, taking up 40% of total room area.

ARCHITECTURE & DESIGN

Architecture and design are at the heart of Sofitel's project, each hotel being unique, and with its own
signature. The most prestigious architects and designers work with Sofitel, from Jean-Paul Viguier to
Pierre-Yves Rochon, incarnating the French touch. The world-renowned architect Jean Nouvel,
famous for the Torre Agbar in Barcelona and the recent Quai Branly Museum in Paris, is the latest to
work with Sofitel on a new property in Vienna, due to open in 2009.

FOCUS ON THE SOFITEL CHICAGO WATER TOWER & JEAN-PAU L VIGUIER

The hotel is a 32-floor prism of glass embracing modern design and rich architectural legacy.
Architect Jean-Paul Viguier, creator of the headquarters of France Télévision in Paris, decided to play
with light by selecting an ultra-white silkscreen glass and light panoramic windows for a contrasting
effect, and to distinguish the Sofitel Chicago Water Tower from the nearby buildings. The building
has an elliptical base, with an esplanade open to the passers-by who, looking upward, discover a 32-
story shining white tower that dynamically projects its shadow onto the street, and which like the prow
of a ship, becomes ever so slender at the top.

FOCUS ON SOFITEL & PIERRE-YVES ROCHON

An interior designer and a discrete, erudite figure in the world of large-scale decoration, Pierre-Yves
Rochon settled in Paris in 1979, and has designed numerous interiors for great hotels and palaces
throughout the world. A contemporary French-style artist, he draws his elegance from a subtle fusion
of the "belles époques", from the 18th century to the 1930s. Sofitel is privileged to have worked with
Pierre-Yves Rochon, who designed Le Faubourg in Paris, the St James in London, the Lafayette
Square in Washington DC, the Chicago Water Tower and the Sofitels in New York, Tokyo, Buenos
Aires and Cairo and the newly opened Sofitel El Gezirah in Cairo. A highly skilled expert with
proponent of a level of excellence that is appreciated throughout the world and the elegant advocate
for a new French "art de vivre".



SOFITEL LEGEND

THE TREASURES OF SOFITEL

Sofitel is creating two new sisters brand portfolio: Sofitel Legend and So by Sofitel. The name Sofitel
Legend will regroup the legendary properties, already the unique treasures of the network. These
hotels include palaces, city palaces and destination hotels and resorts.

Each one of the existing properties is among the best in the destination, where guests will be
indulged in luxury-class service such as personal Butler Services and the best chefs, patissiers and
sommeliers in the world. Each Sofitel Legend will be resplendent in atmosphere and will be
distinguished by rich décor and surroundings, fine dining restaurants, legendary bars, iconic spas and

exceptional suites.

NETWORK AND PERSPECTIVES

Approximately seven Sofitel hotels will become Sofitel Legend properties over the next two years: the

Grand in Amsterdam, Netherlands; the Palais Jamai in Fez, Morocco; the Winter Palace in Luxor,

Egypt; the Old Cataract in Aswan, Egypt; the Santa Clara in Cartagena, Colombia; the Hua Hin resort
Sofitel Metropole Hanoi in Thailand; and the Metropole in Hanoi, Vietnam, which will be the first hotel to open under the

Sofitel Legend ensign end 2008



SO BY SOFITEL

STYLE & SOUL

SO BY SOFITEL

Sofitel is creating a new brand portfolio under the name So by Sofitel dedicated to trend conscious

consumers.

So by Sofitel is a re-interpretation of boutique hotels, expressing the essence of the city — style -
along with a strong creative theme — soul. So by Sofitel reconciles design and pleasure for

community oriented trend conscious consumers.

Each So by Sofitel property will be of intimate size, with 80 to 200 rooms, strongly expressing the
destination, with a “signature” from renowned designers or artists and a clear focus on a highly trendy
bar.

NETWORK & PERSPECTIVES

The first So by Sofitel will open its doors in 2009 in Paris, replacing the current Sofitel Arc de
Triomphe property, followed by So Berlin, which will replace the existing Sofitel Gendarmenmarkt.

So Paris will bring together Parisian chic, the city style, and food attraction, the hotel soul.

Each hotel will be a chapter of a global story - So Berlin, So Shanghai, So Amsterdam and So on —
with an overall objective of 20 hotels.



NEW VISUAL IDENTITY & WEBSITE

ANE W LOGO & SYMBOL

A NEW VISUAL IDENTITY FOR A BRAND REINVENTED

Sofitel's new logo embodies the new brand using a contemporary, pure and simple typography.
Powerful and innovative, the logo announces the positioning by adding “luxury hotels” below the core
brand name.

Inspired by the codes of French luxury, Sofitel desired a strong symbol to better illustrate the new
positioning. The symbol came from the “O” in the brand’s name, which represents a world, Sofitel's
world. Two O’s together tell the whole story: two links of a chain linking two worlds, connecting
cultures, employees and guests. This symbol - the link - works like a seal.

With this symbol, and everything it represents, Sofitel created a pattern that weaves together the links
into a subtle mesh of elegance and excellence. As part of the brand’'s whole language of signs, it
becomes a décor or is used as part of a discreet detail, such as the lining of a tailored piece of
clothing.

The roll out of the new visual identity has already begun with newly opened properties, and is
expected to be completed by end of 2008.

THE NEW SOFITEL.COM

Sofitel invites guests to a journey of initiation on Sofitel’s brand new website www.sofitel.com, with
the new visual identity, eye-catching visuals, and new reservation features. Browsing is more
intuitive, with a more visible search engine and new entries by theme.

Each hotel has its own page, with full details on the venues: rooms; suites; restaurants; spa and
meeting rooms. Guests can also find information on each of the destinations.

The website also has an area dedicated to special offers and packages, to meet all travelers desires
and needs. Guests can book offers such as “An air de romance” where flowers and chocolates are
arranged in the room to create an element of surprise and romance, or “On the fairways” where
special golf related treats await guests.

Companies can make an online request for a meeting room, access the corporate offers and get an
immediate quote. Events such as weddings can also be reserved.

The new Sofitel.com is the first step of an unforgettable experience... and also an important tool in
the distribution plan.
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Sofitel Santa Clara - Columbia

HISTORY OF SOFITEL

FROM 1964 TO TODAY

1964: First Sofitel opens in Strasbourg: the hotel belongs to a subsidiary of Parisian and Dutch
banks.

1974: First Sofitel in the United States, in Minneapolis.

1979: Sofitel merges with UTH hotels (part of UTA airline), introduction of Sofitel Maeva, Sofitel
Moorea, hotels in Africa, etc.

1983: Creation of the Accor group

1991: Sofitel merges with 72 Pullman hotels (Arc de Triomphe, Sofitel Roma, Sofitel Madrid Plaza de
Espana, etc)

1995: The Sofitel network has 100 hotels, 18,472 rooms, 12,500 employees, throughout the world in
40 countries

1997: Sofitel enters the organization of the multi-brand Accor group

2000: Opening of the Sofitel Philadelphia and the Sofitel New York.

2002: International development dynamic: opening of hotels in Europe (London, Marseille, Cologne),
Africa (Marrakech), North America (Chicago, Washington, Montreal), South America (Quito), and

Asia (Shanghai, Bangkok).

2004: Sofitel opens 31 hotels, of which 20 are Dorint hotels, in Germany, Austria, the Netherlands
and Spain.

2005: Sofitel continues its development in Asia, Australia, New Zealand, the Fiji Islands, Tunisia, the
United Kingdom and Spain.

2006: Sofitel makes further developments in Belgium, Brazil, Poland, Saudi Arabia, and Thailand and
opens eight new hotels in China. At the same time, the brand carries out important renovation works
within its network, in the style of the Sofitel Los Angeles (United States) or the Sofitel Scribe (France).

2007: Sofitel announces worldwide brand repositioning and its strategic plan to elevate the brand into
the premium-end of the international luxury hotel market.

2008: Sofitel becomes an independent business unit within the Accor group and implement its new
luxury strategy on its network. With a network comprised of 161 hotels in 2008, Sofitel has received
no fewer than 23 awards since January. By the end of the year, nearly 70 properties will be brought

in line with the brand’s new prestige image.

2009: Sofitel will launch its two sisters brands, Sofitel Legend and So by Sofitel.
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International Press Relations

Isabelle Pouillat
Tel: + 33 (0) 1 61 61 62 43
isabelle.pouillat@accor.com

&

Rodolphe Moulin-Chabrot
Tel: + 33 (0) 1 61 61 23 88
rodolphe.moulin-chabrot@accor.com

www.sofitel.com

12



